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First Academic Year

First Semester Second Semester
Course Credit |Hour |Course Credit |Hour
Required |THFE/574(—) 3 3 HEIT7A() 3 3
Courses  |Research Methodology I Research Methodology 11
B EREHE 3 3 TR ] ]
Intellectual Property Right Behavioral Finance
AN E S E R 3 3 HBAT R ; ]
Corporate Financial Management Organizational Behavior
HEETR 3 3 iFos gt ; ;
Consumer Behavior Services Management
AR R 3 3 TR ; ;
Service Science Strategic Management
A& FEH ] ] e ; ]
Human Resource Management Compensation Management
frayEs ] ) HxEH ] ;
. Marketing Management Project Management
Elective — —
Courses |(EEERITHT 3 ] AV ; ;
Business Data Analysis Information Management
FHCEH ; ;
Technology Management
SRESME N E B ; ;
Strategic Human Resource Management
1IERHE ] ]
Business Valuation
FEF%ETE2
. L 3 3
Applied Statistics
e B GRE
3 3
English Paper Discussion and Presentation
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Second Academic Year

First Semester Second Semester
Course Credit |Hour |Course Credit |Hour
Required |FHA:EHC 3 0 T -5 3 0
Courses | Master’s Thesis Master’s Thesis
1T 5% 3 3 FEFE I ; ;
Marketing Research Industries Analysis
ARSI i35 A 3 A B PR
3 3 i 3 3
Internet Marketing An .Apalys1s of Market Survey and|
Prediction
BB 3 ] EEE R (R E T ; ]
Motivation and Leadership Customer Relationship Management
EXREY 3 ] IRFIZEZEBR ] ]
Industrial Practice Leisure Policy and Planning
EERAETTHH 3 3 RIS T B 5 ] ]
Global Marketing Seminar on Strategic Management
Coove EE A |, [FEE s | s
OIS ndustrial Economy Labor-Management Relation
RIS EH ) ] TTHH R ] ]
Entrepreneurship Marking Strategy
R T 3 ]
Marketing of Agricultural Products
SR 2 | s
Multivariate Analysis
AR an'E B ; )
Services Quality Management
MHsEtE ) ]
Financial Econometrics
f#EEE Note :
AR A

L JefEafiE © BfngateR - CORS - Guate? - B (REYEEETRE  GEE KT S ARMEE —CRES - &R HAH
ARG > FIESETL - SRR E A A S —BUPHSR AN e pGR e T-48 - DLEIREEREH RSy - HERBEEMRFZ— )
2. RFREETVIEEHNEEE - ATTEREHQCEN/I/ING) « AEIHEEGED/3/INE) « ITHEIGE /3N ~ RHEEHGESY/3/N
() ~ SRESEER(3ER7Y/3/NF) ~ ERNET(GERI3/3/NG) ~ BISEETRGERI3/3/NEF) - B/ DSefk1582857

3 BEMET 8y L ME128S) ~ BEE308E Sy -

4. SR E R %R A5 )

S HMNEIEREJAN RSEATIE R T HERERER(—) ) K T ESEHE(D) ) > MR TN A B E RS

Foreign Student:

1.Students are required to take a minimum of 15 credits from the following elective courses during their length of study. The courses are Human
Resource Management (3 credits/3 hours), Corporate Financial Management (3 credits/3 hours), Marketing Management (3 credits/3 hours),
Technology Management (3 credits/3 hours), Strategic Management (3 credits/3 hours), Information Management (3 credits/3 hours), and
Entrepreneurship (3 credits/3 hours).

2.Minimum credits required for this program: 42 credits with 12 required credits and 30 elective credits which may include some pre-approved inter-
institution elective credits.

3.Students also can select courses which given by other departments, but only 9 credits will be included in the credits of graduation.

4.Foreign students can use ‘Quantitative Research Methodology”’ to exempt for ‘Research Methodology I’, and ‘Time Series Analysis’, ‘Applied
Statistics’ , or ‘An Analysis of Market Survey and Prediction’ to exempt for ‘Research Methodology I1I°.

S.International Students of NFU are required to take and pass "Mandarin (1)" and " Mandarin (2)" courses before graduation. For more details, please
refer to "Mandarin Course Requirements for NFU International Students".
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